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THE UNIVERSITY OF MONTANA – MISSOULA 
COLLEGE OF TECHNOLOGY 
DEPARTMENT OF RADIOLOGY TECHNOLOGY 
 
 
COURSE SYLLABUS 
 
COURSE NUMBER AND TITLE: PSY 110, Organizational psychology 
 
DATE REVISED:  April 29, 2016 
 
SEMESTER CREDITS:  3 
 
Faculty: Anne Delaney 
E-Mail: Anne.Delaney@umt.edu 
Phone: 243-7809 
Office: AD05 
Office Hours: By appointment 
 
REQUIRED TEXTBOOK: 
Organizational Behavior 
Custom Edition:  Stephen P. Robbins: Prentice Hall 
Self-Assessment Library (a CD that is packaged with your text or the hard copy version in the book store.) 
 
COURSE DESCRIPTION: This course exposes students to human relations issues in the work 
place.  It serves to enhance the skills that students need to succeed in a workplace that is 
increasingly based on relationships and customer service.  It helps students build an awareness of 
the importance of developing healthy self-esteem. 
 
POLICIES: 
• Make up quizzes are not given for any reason 
• Attendance: You are expected to attend class and be on time.  Lectures will follow the 
chapters in the book but may contain extra material.  We will cover most chapters in the 
book as well as address some additional topics.  Quizzes and exams will include material 
covered in lecture and in the text.  As a result, it is suggested that the chapters are read 
before they are covered in lecture 
• Class participation:  You are expected to participate in class discussions.  You will be 
expected to ask questions, offer answers and debate issues in the class.  You do not have 
to be verbally involved in every discussion in class but you must be attentive to the 
discussion as it occurs.  Participation is 10% of your grade. 
• Exercises:  the exercises consist of one page papers analyzing the movies and the self 
analysis exercises.  
• Clipping File:  Throughout the semester you will be asked to volunteer to read from 
clippings that you are collecting for your final portfolio.  You will receive 1 extra credit 
point for each clipping read.  You may receive only 2 points per week. 
• Students with disabilities documented by DSS will receive appropriate accommodation in 
the course.  Please speak with me after class or in my office and be prepared to provide a 
letter from your DSS Coordinator.  
  
CLIPPING FILE AND FINAL PORTFOLIO: 
As we will discuss at length, social issues are becoming very important to businesses and 
organizations today, affecting more specifically organizational behavior.  You will be required to 
hand in a 2 – 3 page summary paper along with a clipping file by Thursday, December 8th.  The 
clipping file is to help you identify and track current issues in organizations but from the topics 
within this course. The file will have copies of articles about literacy, conflict, emotional 
management, minimum wage, gender issues, interpersonal relations, communications, workplace 
psychology, recent developments and current job openings in your field, to name a few.  The file 
is a way of getting you to read and watch current social issues evolve. 
 
I will require you to use electronic data retrieval.  You can use the internet through CNN or any 
other news source including all the current newspapers.  This means you will have to surf the 
internet.  Do not use books as sources because I want the clippings to be up to day from 
newspapers, magazines, journals and on-line sources. 
 
When you use internet sources, you must cite them just as you would a book or magazine.  The 
form should be:  Internet ( the URL site, Date retrieved).  There a many possible topics, but I 
do expect you to relate it to the course using the concepts discussed in the classroom.  The 
library has a very sophisticated system for computer search of material.  The reference librarian 
will be very happy to help you with the search.  You may also want to contact companies to get 
additional information.   
 
FORMAT of paper:  The paper must have a cover page with your name, section and date. The 
paper must be done on the computer, double-spaced with 1inch margins on all sides.  It must be 
free of spelling errors, punctuation problems and grammatical mistakes.  I expect this to be 
academic writing (APA style).  If you are unclear about this please refer to the Little Brown 
Book that can be found in the library or look on the Mansfield Library website for more 
information.  Remember to be analytical – this paper is really an analysis of the information you 
find and the reaction you have to it.  You are basically writing a summary in reaction form.  
Your topic should have consequences for U.S. organizations and other national business interests 
or organizations. 
 
The clipping file must contain at least 15 original clippings, (1per week) gathered during the 
semester, ant least half of which must come from approved sources on the World Wide Web.  
(They can all be from the WWW)    Clippings should be neatly mounted or photocopied and 
labeled with the date and source that they were retrieved.  Your file must show that you have 
done this assignment in a non-last minute basis.  These clipping can be presented in class for 
extra credit points. 
 
Your clippings must be handed in on the last day of class with your paper as part of the portfolio.  
This is due at no later than class time on Thursday, December 8th and can be handed in earlier if 
you would like.  Late portfolios will not receive credit.   
 
STUDENT PERFORMANCE OUTCOMES: 
Upon completion of this course, the student will be able to: 
1. Describe the major focus of the field of organizational psychology, including the three 
basic units of analysis used. 
2. Trace the historical developments and schools of thought that influence the workplace of 
the present and future. 
3. Describe the impact of globalization of the economy on the operation of organizations.  
4. Explain the elements in the psychological process of perception. 
5. Explain how the attribution process helps understand the causes of others’ behavior. 
6. Identify the “big five” dimensions of personality and explain how they relate to 
organizational behavior. 
7. Define motivation and explain its importance in the field of organizational psychology. 
8. Distinguish between the work-related motives of achievement, power and affiliation. 
9. Define attitudes and understand their basic components. 
10. Identify and describe the major theories of job satisfaction 
11. Identify different types of groups operating within organizations and understand how 
they develop. 
12. Explain how individual performance in groups is affected by the presence of others, the 
cultural diversity of group membership and the number of others with whom one is 
working 
13. Describe the process of communication and its role in organizations. 
14. Describe various types of individual differences with respect to how people communicate 
with each other. 
15. Distinguish between formal and informal communication networks and explain the 
influence of each on organizational communication. 
16. Define conflict and indicate how it can produce positive as well as negative effects. 
 
STUDENT PERFORMANCE ASSESSMENT METHODS AND GRADING 
PROCEDURES: 
 
Grading scale: 
100-90 A 
  89-80 B 
  79-70 C 
  69-60 D 
 
Grades will be determined by total points received on exercises, quizzes and final portfolio.  The 
final exam is included in the quiz points. 
 
Quizzes 40% 
Exercises 30% 
Portfolio 20% 
Participation  10% 
 
 
DATE READING ASSIGNMENT PROJECT DUE 
Aug  30 
Sept  1 
Introduction 
Chapter 1 
 
Sept  6 
Sept  8 
Appendix A and B 
DVD  The Corporation 
 
 
Sept  13 
Sept  15 
Chapter 2 
Chapter 3 
One page paper discussing how 
the movie relates to OB 
Sept  20 
Sept  22 
Quiz 1 
Chapter 4 
Quiz 1 
Sept  27 
Sept  29 
Chapter 5 
Self Analysis CD Working with 
Others 
 
Oct  4 
Oct  6 
Chapter 6 
Chapter 6 
Self analysis print out and 1 page 
paper describing the outcomes 
Oct  11 
Oct  13 
Quiz 2 
Self analysis CD Life in 
Organizations 
Quiz 2 
 
Oct  18 
Oct  20 
Chapter 8  
Class Cancelled 
Self analysis printout and 1 page 
paper describing the outcomes 
Oct  25 
Oct  28 
Chapter 8 cont 
Chapter 10 
 
Nov  1  
Nov  3 
Chapter 10 Cont 
Chapter 14 
 
Nov  8 
Nov  10 
Quiz 3 
Self Analysis CD 
Quiz 3 
 
Nov  15 
Nov  17 
Chapter 18 
Chapter 18 cont 
Self analysis printout and 1 page 
paper describing the outcomes 
Nov  22 
Nov  24 
Movie The Office 
Thanksgiving 
 
Nov  29 
Dec  1 
Chapter 19 
Chapter 19 Cont 
One page paper discussing the 
office and the behaviors  
Dec  6 
Dec  8 
Review 
No class  
 
Portfolio Due 
Dec 12-16 Final-  
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